3 Q: Well you never know. You might be
A ] offered a job when this gets printed.
FRED: I suppose I'd consider it on its merit
e but I'd never compromise my standards.
- YR 4 5 . Words are my first love in life.
B | An interview bv B : { & Q: What do you think the future of graffiti
¥ y Berwyn Lewis Wa is? Will B.U.G.A.U.P. become an
8 g Australian export concept/ product?
i @ It's unique isn't it?
= I ' : CI ' :N z I [ FRED: It already is. Someone I know just
. b came back from Bali. A Coca-Cola billboard
3 has been B.U.G.A.U.Ped there. Wonderful!
i\ I h(ld the p ledS u 7’8 We’re exporting it. Ralph Nader took 50
. ‘ f ' t . F d C l copies of our Autumn Catalogue back to
‘A : America when he was here a few months ago.
R 0 mee an re 0 e Of é ® '\ We’ve had reports that it’s underway there.
i - The reason you see no blank billboards here
itk B. UG.A. UP - now is because they’ve had this anti-graffiti
\ W . campaign for months. But a few months ago
notonety in Sydney you’d see 200 or more blank
J* billboards. Now they’re losing their contracts
He is a surprising character, gentle because of B.U.G.A.U.P.’s activities. The
* and sen f gt tall th gt / articlein The Herald on Saturday is just a
Sensilive, notata €streg lie—they say we’re in difficulties but we’re
guerilla I had imagined. Our increasing.
meeting, however, had overtones of ee ' 1 ¢ ' g 7
the clandestine. We met in a noisy he?l [ was in ]ﬂll the TI/
little restaurant where Fred eats, Slzgwed Chan nels 7 9 and 10
does business and receives all his ’ »
pfzone calls azd messages. Here is the b U t never 0 o7 ..
interview which took place as we ate lunch. . ot > ]
‘ Branches of BUGA UP are now contactable at: Q H,‘,’:;Z';’ffga“lgisgs‘i%g;f% y};(;’fpdon !
3 FRED: Well I was in jail last month.
: 5 : Q: Do you see yourself as being responsible
S NSW BOX 78, WENTWORTH BUILDING, for making graffiti a legitimate form of
ueStiOn i UNIVERSITY OF SYDNEY UNION communi(alli()rl.’/l:s' /q;rifimatv as
. advertising:
. Can vou tell me how NEW 2006 S . FRED: Well you have to interpret that. Yes.
< vou go abud transtorming . ou 1 We are in the process of changing the public
; a hallhoard * VIC BOX 285 FITZROY VICTORIA ca consciousness. The automatic reaction is that
1 3065 ! | propertyis sacred. More so than peoples’
5 5 " ‘ lives. When you think about it and realise the
; Z < RRENSVILLE 3 harm they’re doing where does the morality
: Sy SA BOX 161 TO 031 Tooth lie? You have to change community attitudes
7ed. (s SOUTH AUSTRALIA SR ol and they are changing because they’ve been
St It's just making puns & estin alcohol. Low n cajres made to think about it. It was at that Ralph
= onwhat’s there. For exam‘{bl? i WA Noamo. KING 174 LAKE STREET i PICKLE YW\ L!\; s ] ﬁ\’flade’: c:l)nfe;;ence a l;zdly,;'aéne ug to meé f}l;:
Wi v More—No Better Value”. ' - gh i ity / anked and congratulated me becaus
l”’vzal;]}‘;{z’,} 14;/;\135‘(;1‘:‘(::(!" Vo i _ - Excellence.., | PERTH WESTERN AUSTRALIA ‘f;! PUKE ON \tb\)&m 2 said that it helped her so much when she was
; (N” the ")mm"i- 'I‘hat"fe'arcs “why p(ﬂ":‘ z 1 | Ha 2 pugor s & Imkl' = o giving up cigarettes. She’d go past the
/ : ("l(j f'u‘t out ”b(’[!(’rn. et 3 Yﬂ;}ﬁ ﬁifﬁ 7”£/R A””//‘ . COUGH up C/- A.S.H. Mortimer St LONDON WIN70) U.K. S . A ana - billboards at White Bay every day and it
ek e ol - 1 reinforced her determination togive i up. In
e 5 X u
(‘« a— keep on doing it.
PR | ‘ ee . 5 > ; -
‘ Nicotine is most addictive.
DU}
Hd?’der tO get 0;; ﬂ’ld?’l h@?’OZ?’l. Q: What do you have to say about your work
Q: Doyon think advertising will hase to world warithe Americans looked ol the T from a technical or creative point of view?
alter because of BU.G.A.U.P? German successful techniques and developed ri& F. IEEth It have ‘;e r.mmbeé' gf 503tf4 b((ljdge;‘
FRED: Theyh l i them further. In this way they were able to related to smoking and B.U.G.A.U.P.
with multf.);og)l:f,gdrzzgz ;i‘fﬁfg::,%‘:ggs instil the views they wanted in peoples’ though,t rd _do alittle bz!lboard badge but I
more difficult to apply one single colour. minds. Thousands of tax deductible dollars couldn’t think of anything to put on that. How
Furthermore, they came out with a silly are now spent in America on so-called do you relate to a billboard in that sort of
billboard *"Came ofi Atssle, come on” uith the educational kits for schools indoctrinating situation—someone wearing it? Now it’s easy
graffiti already printed on it Initially it the children to think in a certain way. | ~T to think of something to put on a billboard but
Cltored to "corgllgon K then o ainytlo was . - WHY NOT ACT A GA/ abadge s a different matter. Finally I came
BOX 78 *come on India come on”. Well Ifimplyput Q: Were you ever in advertising? COP\POPAT: UPL{,« g ,N,§T,-, up wttﬁ MSS—_you k]zow—Metropolitan (I{z)
YL Ul o | e s FED. o "5 DORTDRIGHERS + | St Seruicesicor tun s Smoking
N ((A) It ) ; LS - f ; ve started. I've
1 SYDUNE | Gitboares Allyos noed is ceaprisy cam. §don't Q: How did your interest develop in the T A A T L
' J do all of them of course. I try to do about three communications industry? f“}ﬁ‘-’"g l??;’; f (t)r the Gadge. It tookmerorntis
: : othin L
aday. ) FRED: I came from England to Australia to At this poi , . ey -
How can they win? Advertising people are get away from world cestres of war. I ] the 1 L this point Fred asked me to turn off
2 ¢ 3 ~Twasin ; Euation ihe
fi:'obabl_); brzgl(;ter than average but I mean Germany in the second world war. ttéif%ﬁ?ﬁéﬁi;ifzsgzgf f/fasrgéﬁ‘o ,fllzlé Z;[rle(g
Sheyoantarodues sa d wihyunds i e 0 Youwere Asachid._ . E e oo iy
b S 20 % . would not permit people to smoke in his cab.
g;;”; :gl’: rt tt;l;':)l:z g’f;%';":zh;;‘og ;;nmedmtely FRED: No. I was fighting. The incident ended with the police, under
Q: What are your main targets? Q: Well you certainly don't look that real prossur, 'bezngf oxeed loweithdraw
. . their charge against the driver. This led toa
' FRED: Cigarettes and alcohol. vintage. How come? discussion about the extent of control by
Q: Areyou aggel;ztsatl 'lei (ﬁzeprtzsmg or just FRED: My vegetarian diet. But I was so advertising, the policing for profit and
Jpes: FRED: No. T’ B . . demoralised by the Australian involvement manipulation of people.
i t(;; m "0:;1. ';: against billboards in Vietnam which I consider more immoral FRED: When I was in jail the TV in the
- ctaIusel ey’re Z ight on the community. Cmokers than the American because we were just hospital (where I ended up) showed channels
ut lon l;'la“a;; the ones which are Mo toadying to them that I realised you can 7,9 and 10 but never 0 or 2. I personally doubt
Q: What does BU.GAU PSpectﬁca) 'y unhealthy promotions. Gtk change community consciousness as we did that it was just a matter of our being
< VhRaLaoes Uit ilidL L, ;;gg;i)fol; 0 o . during the Moratoriums when civilians prisoners or criminals. It was community
D: ll] Iboards Utthsmg.Graﬂ’it,tsts walked the streets carrying the enemy flag. It taste.
Against Unhealthy Promotions. It’s very was the first time in the history of the world Q: Are you implying that commercially
important. The media is allegedly and we changed the course of history made oriented stations are part of the social
ggz;g;:&cg;:zr;. Buii communication ht.g . easzer"l by thg fazt that they were losing the programming process?
word “commune”, whic war there. On the eve of the elections I also : ! This i 1 ]
means together. There is no such thing as put “export Fraser, not uranium” around 555131 'ﬁgft? :géz'ilt?zil"{e?g; ti)s’ Il)zg;tizcseocwty is
communication y)lu-cl.l is one-way. One-way and I also put “smokers stink”. Q: Can you give a final word of advice/ ’
communication is giving orders to peop?e. I changed the American slogan which was Aencoumgem ent or otherwise to the
Communication is two-way. Is advertising “smoking stinks”. “Smokers Stink” is more advertising industry at large?
two-way ??How can you answer back toa personal. People say it’s too rough that it’s an FRE D I d L .
billboard? The only way is to physically add attack. But we’re under attack and when you ED: It needs to provide itself with a set of
ingtoit. respon ] Ad
B , . something to it pond it’s defence. You see smoking as a ;thzcalstanda’rd's and a morality which the
Q- So you're turning advertising into a habit has crept up on us. 100 years ago it oot hal{e. It’s just greed and .?elﬁshngs.f.
Jorm of communication instead of a wouldn’t have been acceptable. People had a How can you deal with people like that? I'm
non-communication? drawing or with-drawing room to smoke in. not saying all advertising is wrong. It’sa
FRED: And against itself. It’s simply ordering @ Do o think Vhis is beoause. of ysefuldevglopment in this societybut enough
people to do this and do that. In America the ' adierhising? . _ isenoughisenough.
termis known as “engineering of consent”. e . ... Finally Iwas reminded of some famous
(): What do you mean by that? f.’;ED:th- ;mt.“g’t;f’oops Were given free words by Ogden Nash: "I think that I will
- - . . igarettes during the war. Nicotine is mos e billboard as lovel tree.”
f;) iff eDthﬁfglt)riszﬁltzg g§ It) ZZII)\‘IIagz (:;"ﬁlz ?;ct it T addictive. Harder to get off than heroin. Two reverseea itboar . :1 s eney ‘fs atree R
was developed in World War Iin America. poopreliipow found Hhardersoget ol I thl?’lk l‘hdt I leZ never See
nicotine than heroin. Mind you they had more
jfter the war the Germans look at the help with heroin, a bz-llboa }’d as lovel as a t?’ee i3 |
) ) . merican success and Goebbels thought of a ) o L o
reprint of an interview between fred cole big propaganda machine. After the second Q: Would you ever take a job in advertising’ 'y
and Berwyn Lewis of ADGAUGE magazine. ifEeD: - - (LONG PAUSE). . . Would they B.U.G.A.U.P. International Corp. Unlimited, P.O. Box K1380, HAYMAPKET 2000.
ve me?




