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Billposters’ plea for mercy

THE Outdoor Advertis

ciation of Australia has s Wl!l a
flair for lateral I'.hmkrl.:k

with the BUGA UP ti :rnup,
the association :nntnl:lutﬂd to the
Lions Club's community poster
campaign against vandaliam,

Hnw lt rplnlu to fight politicians
with a few below-the-billboard
tactics to get another message
across. After 20 years of putting
up with promises for un
legislation on billboards, the ad-
vertisers are about to flex some
political muscle, according to
suggestions made at the associa-
tion's 24th annual convention in
Melbourne this week.

The association wants uniform
legislation to simp the pro-
cedure of nl:ruim mﬁn: lru'
mits for
throughout ﬁr.'tuﬂl,. H the ﬂut-
ihg planning legislation was ex-
tended beyond the metropolitan
area, thers would be less-red tape
and fewer ulcers all . So,
to this end, we understand that
association members have In-
vited the Minister for Planning
and Local Gnﬂmmtﬂ:tﬁ S'IIE
Lelberman, to lunch at the
Melbourne Hotel today. He has
accepted.

From this point on we believe
that the art of persuasion will
take a more practical line. With
an election on the horizon the
association is considering what
effect a “sinking n:nd" would
have on ths Government’s motiva-
tion. As one member said yester-
day, “the industry could generate
enough revenue to support the
political party  which supports

An advertisement in the latest
edition of a trade journal circu-
lating at the association s conven-
tion, sums up the new strategy.
“What is t most important
word in advertising? . . . Results!”




