Edited by

David Dale

IMITATIONS

The sterling work of BUGA-UP,
the Sydney group which spray-
painis satirical messages on post-
ers advertising unhealthy pro-
ducts. has been recognised in
London, A group has been form-
ed to do a similar job there. It
i5 called COUGH-UP, which
stands for Citizens' Organisation
Using Graffiti 1o Halt Unhealthy
Promotions. Iis first effort has
been carried out on ads for a
brand of cigarettes which have
the slogan “Make A Note Of IL"
COUGH-UP has added the
words “a suicide nole.” It's not
bad for beginners but they've a
lot to learn from our experts,




